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OB A # N 3 2 (activity-based approach)
(Gl S TR T I #ﬁ 7% (dynamic traffic assignment )
=8 BN *s»\s» Z F£47) (direct demand model )
(=) Braess 4 5 (Braess’ paradox )
(%) Wardrop ?‘;‘ - J B (Wardrop’s first principle )

R L Il 'rii’é‘ﬁ%] Z 3 $3) (sequential forecasting procedure with
feedback) 12 % fF & {+:& &5 H37RI1-3] (combined travel choice models) p % -
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