LiT£ B £42i7 105 & 5% F B (GA)FE- 417 | I
sy (R ]): %% ¥ #(GA) [19401]

ag»sgyfslg THEER
XFH B FE A i
AL COFENFRAEE RS - 2B 55 - B RREE - IGAER AT AR o) 2 PR THE
EARASE BRI A PR R AR GEE G HI A PR
®i?%§—%ﬁa’wéfl?¢(&)1%’ﬁ¢é5091ﬂ¥¢%[ﬁ#ﬁﬁﬂﬁﬁﬁ‘ﬁﬁ
X 14R) #AEfeA 5 254 ) %3100 4 -
QAEFHMINE LI HELARFLNFRL PR TYE > Lo Ffldpr 2453 & Agdp iF
EwRpiEE o
O/ WEREFRBT AL > FUCFFRASRFRRABLEF AP
OF S J:] AT BT ﬁz? FAlT 3 E E’g(7 2 ixiw P’]Zl‘ﬁg 1A% S0 Bt gy > '\:E] T AR nb) LA LA e
BNER ERY APIHRFET PRETZRF Y B L SR AR R

3 T
FE o ZER 104 S FR IV EERS TR AR FE ISR

w
OFFLHLHY » AMFEZFUELFE o

O/ " FREEBLL - HERHE 2 R he 3 e~ PREE
[(M=>] ¢ 504
F- 48
22 (&)
EMEFERAQGFeh] ENTEAJ G T ULFEH S ARG %z
iﬁ’é?¢F%%#ﬁﬂ?%ﬁﬁ#ﬁ@_&iEJP#%# gf,u¢é¢ .

AR ER B BifdoT o

- CEBRAZFBAYUAZEREZGFRYLEE RGP E RGP
%@ﬁ@%ﬁmﬂﬁ&’iﬁﬁﬂwv“3ﬂ FRY -
SO REWEKRG D TRET SR A PR T SRR S e g0

DAREH LA %?%’ﬂﬁﬁﬁﬁ\ﬂﬁ*bwﬁvo
3‘%Fi&%wl%%%%ﬁ 2 E PP EFANTER PEATR L

NIERE ?é Frig it > @ FF 2 FH T AP FHE S 10 p M FH R g

mE A R
%*ﬁ’QOﬁﬁK&%G$m“jﬁt%%%%iiﬁc;?

G W o
LA f'?iﬂ'ﬁ_\j\#ﬁ,% » BRI ¥ 2_PRIFPTAY o

55 W’pﬁmﬁ‘ﬁfﬁ00$ﬁ WA R PR RAGEEFRE
"‘}"jiﬁk /._,E,iiﬁ" FPEE:*)\—E"Q 1‘&?\-"%’ &ﬁ‘ %}ﬁri Kﬁ%ﬁ/——irzrfﬂﬁi > l%
T AMPE o TACET o NAF L K BRSPS

[#=] ¢ 50~

¥o8c Y R e 254]

4O TR R F A RATARR S TR A B ,F;‘:&r—"ﬁ%ﬁﬁ‘fx’_ﬂ—f#’;&%‘i ’Jf)’iﬁﬁgﬁ
THRrHAEHe Bt p AFFh- * 1 XRIE 3R FRANRET Svl & e BHER
ﬁm%%i%%mwwwﬂiﬁé"ﬂﬁﬂ“%ﬁifﬂﬁ$F““?iﬁiiﬁiﬁ S
FEL DI AAQIF S PR S AR RIS RS FlEeT B A RIEFT

i AL A X T o

24w [e 254])

America's shopaholics are back in action! Retail sales rose 1.3% in April compared to
the previous month. It was the largest monthly gain in over a year and was an
encouraging sign that the U.S. economy may be getting back on track after a sluggish
start in 2016. But shoppers have their clear likes and dislikes this spring. According to the
Commerce Department report released Friday, Americans love cars, beauty and health
products, sporting goods, and eating out at restaurants, but they couldn’t care less about
clothes and electronics right now. They also have a clear preference on where they want
to buy the stuff. They are inclined to make purchases online while breaking up with
traditional big-box stores.


https://www.census.gov/retail/marts/www/marts_current.pdf

